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UK Group Managing
Director, iPipeline
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Access to advice

So, where could Al based automated
advice be deployed in the future?

Tech to drive change
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Claire Altman, Managing

Director for Individual
Retirement, Standard Life

A new age. A new advice conversation?

What advised consumers are thinking
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Jon Finley, Business Development Director,

iPipeline
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Kill the weed
from the root

Volume Control

Digital First
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New Trend Emerges:

Families planning ahead

for later life care

o~

Manager, Legal & General

/ Care Service
)

> Tracey Funnell, Business

“’Carers UK estimate that

the number of unpaid carers
increased by 4.5 million at
the height of the pandemic to
13.6 million.?”
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O l Data is key

0 2 Agility in Action

o 3 Daily Monitoring & Quick Response
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SITUATION

Assess your client's
situation to make sure
financial resilience

resonates with them.

WE'VE
ADDED
A NEW
ROUTE

to your client's journey

2 SIGNPOSTING

Introducing the need for
income protection at the start
of the conversation.

SIMPLICITY

Keep the product
simple and avoid
jargon to help your
client understand what
income protection is.

4 LONG-TERM

Our long-term income protection
contract is designed to support
your client until their selected
retirement age.

SHORT-TERM*

|

'

' A short-term benefit option,
| with a maximum claim period
| of 2 years, per incapacity.

\ *My Earnings Protected contract only

LOGIN.CIRENCESTER-FRIENDLY.CO.UK
0800 587 5098

€207 3NN LA


https://login.cirencester-friendly.co.uk/login/

Breaking Bad:
The Reality
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Drive protection conversations via your website

Easily educate your clients on the protection they need
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There’s still a need to talk
about income protection

Katie Crook-Davies &

/  Andrew Wibberley
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Shelley Read, Senior
Intermediary Development
& Technical Manager

“Opportunity is missed by many
because it is dressed in overalls and
looks like work “
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Consumer Duty:
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Adding the value to
value added services

Nicola Reynolds,

Marketing Consultant,
The Exeter

Mental Health Support

“The biggest benefit is people don’t

have to be on a waiting list... they can
sometimes even book on the same day”

Remote GP Appointments

“One word - accessibility... the quality Physiothera PY

of the GPs calibre is very high.”

“You can get in touch with us in days”
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Second Medical Opinion You Matter More

Dietitian Consultations

Lifestyle & Nutrition
Consultations
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iPipeline 2023

Customer Survey results

From the winner of this year’s Survey:

| have been a Mortgage and Protection Adviser for 5 years now.
SolutionBuilder is so easy to use and | would highly recommend it to other
advisers. The layout makes it easy to submit the business and makes

all levels of cover easy to understand. It's also easy to share your screen
with the customer in front of you. My business would be lost without it!”

Chris Brown, Simpli Financial Solutions Ltd

57 NPS score c

I've always used iPipeline with this
company, and the previous. Excellent
website, and brilliant information,

of respondents recognised the
o significant role of iPipeline’s
services in driving the growth
o of their protection business.

o of respondents emphasised
. the importance of iPipeline in
o their Consumer Duty plan

—1SOLUTION® [k

Without this tool | would have to spend hours
_|m
. BU".DER sourcing options from multiple providers, this enables

++Quote, Quality & Apply me to be quick and precise. This allows growth”




AVIVA

Discover how Aviva
individual protection went
above and beyond in 2022.

Visit our protection claims hub to download
a copy of our latest claims report

For adviser use only. Not for use with customers

It takes Aviva.

Aviva Life & Pensions UK Limited. Registered in England No. 3253947. Registered Office: Aviva, Wellington
Row, York, YO90 1WR. Authorised by the Prudential Regulation Authority and regulated by the Financial
Conduct Authority and the Prudential Regulation Authority. Member of the Association of British Insurers.
Firm Reference Number 185896.

aviva.co.uk

PT151148 05/2023



https://connect.avivab2b.co.uk/adviser/resources/product-support/protection-support/protection-claims/?partnerref=ConnectQR

AVIVA

How Aviva's individual
protection went above
and beyond in 2022

In 2022, Aviva:

Improved its criticalill
to pay more claims, mo

Sent hundreds of thoug

to children and theirfa

through a criticalillness;
brighten their do

Increased the amounti
under additional benes
its upgraded adult Critie
cover, to put more mo;

pockets of your clientsia

challenging time

Continued its partners
Macmillan Cancer Sd
better support your clie
with cancer and for's
benefit from a smooth
claims process

Offered health andwe
services through Avivab

Offered early interven
rehabilitation to help's
return to normality forye
protection client
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Protect Z — The Power
of Young Voices
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Hot Topic: Annuities

Read Paul Y
views in Mc

S

Marketing *x &2
why insure * SR

improve th
technology

“Advisers are already highlighting concerns with
life company systems, and we expect providers
to find the noise will only increase and become
intolerable. Much of these service woes are
caused by outdated technology many insurers
still use, some of which is decades old.”

The third Income Protection Awareness
Week (IPAW) will be taking place from

18th — 22nd September with the aim of
promoting the need for income protection.

Check out the online event schedule here
and register for each session you'd like to

attend.
. <
& >

s o

®

Why not sign up for one of our
webinars today? There are many to
choose from or you can catch up on a
past webinar at a time that suits you.

Click here to register

On 6th September, iPipeline hosted guests

at Guardian’s Life United charity lunch, an
opportunity for the protection community to
come together to raise money for Young Lives
vs Cancer and we're very proud to support this
worthy cause.

x

We are delighted to
announce the appointment
of Jon Finley as Business
Development Director.

With more than 30 years of industry experience,
Jon will lead the company’s SSG Digital platform
in the UK across the Pensions, Savings, and
Investments markets, as well as in already
well-established Protection market. Read the full
story here.
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Innovator, Connector and Leader for the Insurance Industry

Our business is to accelerate and simplify advice, sales, compliance operations and
customer support. We automate processing for every stage of the business — from pre-
sales, new business and underwriting to policy administration, point-of-sale execution, post-
sale sale support and data analytics. Within the UK, our unique and powerful aggregated
community of providers, financial adviser networks and independent financial advisers, is
dedicated to enabling customers to secure the financial futures for their families.

To stay up-to-date with our latest news and updates follow us:

OO0

iPipeline Customer Support

If you heed any support with using any of the iPipeline Services, you can get
in touch with our Customer Support Team on the contact details below.

&9 0345 408 4022 <]  uk.support@ipipeline.com

For advertising & sponsorship For media enquiries

enquiries please contact: please contact:
Simon Duffin Angela Benz
01242 21830 M ABenz@ipipeline.com

4 Sduffin@ipipeline.com

Every effort has been made to ensure the accuracy of the information contained within this newsletter. All information
was correct as of publication. iPipeline is a brand name of iPipeline Limited and iPipeline (TCP) Limited. Registered office:
The Quadrangle Building, Imperial Promenade, Cheltenham, GL50 1PZ. iPipeline Limited is registered in England and Wales,
number 03033012. iPipeline (TCP) Limited is registered in England and Wales, number 02172055.
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